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KUCH MEETHA
HO JAAYE!
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NaMo had promised
‘dono haathon mein
laddoo’ if he was
elected. The
metaphorical Dilli
ka laddoo may or
may not reach

oes victory — especially after a
pitched battle fought through a merci-
less stimmer — have a calorie count?
W peg it at arond 400 B each laddoo. Buton
Friday none of the victorious seermed to mind
After all, over the past few months, thew had
burnt many times that figure in padvatras,
vocal debates, sleepless nights, brainstorming
SeESiONs.. 5o weran't they entitled to their
share of laddoos?
os they were, and how! As Kolliata gave its
verdict, celebrations erupted and the sweet
sytmbol of victory — the laddoo — all T

BB"QEIL but the disappeared from the shelves of the city's
. . Diggest sweet shops. At Tewari Brothers in
motichoor variety Burmababzar, the bastion of the city's business
. community, people had to wait for hours to

was fl}’lﬂg fo thB Ty thedr share, ME Das, who was sent by his
BJP=upporting emplovers to buy seven kilos

ShBWBS on to bedistributed inoffice, had to wait for a long
Frida e, “We have sold 20 kilos sinoe 7am. The
3" motichoor laddoos are fast vanishing, ancd

new stock will take some time to arrive
Wewve refilled our stock twioe sinoe
morning,” said proprietor Laxmikant
Tewarl. He added that the sales
wiollld have been even higher had
BIP candidate Rahul Sinha waon
from the Kolkata North seat.
Bhikaram Chandmal
Bhujiawala.  which
had =old arcund 25
kg by 1230 pim,
was waiting for
sales to pick up
in the evening.
At the other
endof towrn,
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A Dults & Scumodesp
in Bhowanipore, Balaram  Mullick and
Radharaman Mullick had rustled up a delec-
table Modi Cale which was waiting to be cut
in the afternoon. “After the final tally is
declared, we will sell slices of the cake at 230
per piece,” =aid owner Sudip Mullick, And
that wasi't all. The shop, which had dedicated
a sandesh to Pranab Mukherjee when he was
anointed President, has created a range of
mega sandesh with the motifs of Modi's face
as well as the party symbols of BJE Congress,
Trinamool and CPM. The price of celebra-
tion? 7115 per pieoe,

—_— .
Sudip Mullick of Balaram Mullick & Radharaman
Mullick shows swaats with BJP matifs; (below)
Laddoos displayed near Satyanarayan AC Market
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AS RESULTS WERE

ANNOUNCED,
CELEBRATIONS ERUPTED
AND THE SWEET SYMBOL
OF VICTORY — THE LADDOO
— DISAPPEARED FROM THE
CITY'S BIGGEST SWEET
SHOPS AS PEOPLE QUEUED
UP TO BUY THEIR STOCKS

NaMo Cutting Chai
' 4 Moussa; (left) supporters

the in Dalhi calabrate his win

Trinamonl sandesh; we sold around 500 pieces,
Around 150200 BJP sandesh flew off the
shelves, while 50 pieces of the Congress ong
has =old. But there were no takers for the CPM
sandesh,” said Sudip. Mot surprising, since the
Left was left battered and bruised in Bengal,
Balaramm’s had also sold sweets with congratu-
latory messages such as “saflver abhinan-
dan”. This apart. the Nablo Cutting Chai
Mousse, was a hit with julbilant supporters,

Haldiram Prabhuji shops claimed to have
sold arcind 200 kg of laddoo sinee the morn-
ing. “Only laddoos are in demand today, BJP
supporters just bought 50 kilos for their party
affice in Malapara. Many local establishiments

are calling for the swests toilay” said cashier

Gopal Sharma at Burrabazar. The price tag —

220 per Ke for the kesar variety — was
not a hindrance, especiallv for thoss

like BJP supporter Bharat Yaday, “1

am buving a Kilo now to distribute

in my shop, Then I will buy soime
tmore for my fmiby T want to share
my happiness,” he said.

At a rally in Kolkata, Narendra
Modi had said: “Bengal mein parivartan
aava hai. Delhi mein humein mauka

dijive... Aap ke dono hathon mein laddoo

ho jayenge.” The metaphorical Dilli ka
laddon may or may not reach Bengal, but
fior now, the motichoor variety is selling — par-
don the comparison — like hot cake, Calories
b dammed!
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Tewari Brothars in Burrabazar does brisk business
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